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AMERICANS QUESTION VALUE OF HIGHER ED

• Sept. 2017: A poll from NBC News and the Wall 
Street Journal finds:

• 49 percent of Americans agreed with the statement that 
a four-year degree “is worth the cost because people 
have a better chance to get a good job and earn more 
money over their lifetime” 

• 47 percent, said that a degree is not worth the 
cost “because people often graduate without specific job 
skills and with a large amount of debt to pay off.”



AMERICANS QUESTION VALUE OF HIGHER ED

• July 2017: A poll by House Majority PAC finds:
• 57 percent said a college degree “would result in more 

debt and little likelihood of landing a good-paying job.”
• 83 percent said a college degree was “no longer any 

guarantee of success in America.”
• July 2017: A Pew Research Center poll finds:

• 58 percent of Republicans say colleges have a negative 
effect on the "way things are going" in the United States



The Value of Higher Education Initiative

The way business officers communicate the value 
of higher education is more critical now than ever 
before. The media landscape has changed, 
policymakers are scrutinizing the higher education 
sector, and public pushback continues—on rising 
college costs, student debt loads, and workforce 
challenges, to name a few.



The Value of Higher Education Initiative

To help business officers communicate these 
important messages, NACUBO has launched the 
Value of Higher Education initiative, which aims to:

 Counter the negative discourse surrounding the 
value of higher education. 

 Promote its myriad benefits.
 Shape public opinion toward a more positive 

perception of higher education’s contribution. 



Overarching Message 



Tools:
▸ Backgrounder
▸ Infographics
▸ Success Stories
▸ PowerPoint
▸ Social Media-friendly 



The Value of 
Higher Education 
Initiative
Landing Page

www.nacubo.org

Under “Initiatives” 

http://www.nacubo.org/


Infographics



Success Stories



PowerPoint



Customizable PPT

Insert Your 
Logo Here



Rollout



July
 Go live date for initiative landing page (7/31)

August
 Soft rollout at NACUBO 2017 Annual Meeting
 Big social media push, share with higher ed

colleagues/associations

September
 Announcement to NACUBO members
 Rolling banner on website homepage



October

 Current promo
 Business Officer Magazine (1)
 Constituent Council presentations
 TASSCUBO
 John Walda speaking engagements at

CACUBO and EACUBO

November

 Business Officer Magazine (2)



Gaining Traction 

University of Kentucky president op-ed in 
Kentucky Forward, Aug. 17, 2017

 Initiative page has been in the top most-
clicked pages for two months straight, with 
over 2,300 views each month.

Requests for customizable PPT increasing.



@NACUBO  



Evaluation 

• The number of materials developed.
• Page views on the website.
• Social media mentions.
• Media impressions from any op-eds we place.
• Spokespersons interviewed in the media.
• Member institutions that utilize tools. 



Questions? 

Kellee Edmonds
Director, Communications 
and Marketing
NACUBO
kedmonds@nacubo.org

mailto:kedmonds@nacubo.org
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